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A public interest group is accusing Target  
of falsely promoting Silk soymilk as being  
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NEW YORK A public interest group focused on food  
and agriculture is accusing Target of falsely  
promoting Silk soymilk as being organic. 

The Cornucopia Institute filed a complaint with the  
United States Department of Agriculture, alleging  
that Target was misleading consumers in its national  
newspaper advertisements for Silk. 
 
The ads picture the Silk carton with the word  
"organic" on the label. However, the product has not  
been certifiably organic since the spring when  
manufacturer Dean Foods began using soybeans  
that had not been USDA certified. 
 
While its complaint is filed against Target,  
Cornucopia Institute is placing much of the  
responsibility for the confusion on Dean Foods.  
"Target is almost the victim here of the subterfuge by  
Dean Foods, that took a brand that used to be 100  
percent organic and slowly converted it to  
conventional soybean and labeled it 'natural,'" said  
Mark Kastel, co-director of the institute, which is  
based in Cornucopia, Wis.
 
Dean Foods changed the organic character of its Silk  
product; it did not change its UPC code or explicitly  
inform consumers, said Kastel.

In a statement, the WhiteWave division of Dean  
Foods, which oversees the Silk products, said that,  
"As demand for organic and natural food products  
continues to grow, WhiteWave remains dedicated to  
providing a variety of options to satisfy a broad  
range of consumer demands. Silk continues to offer  
both organic and natural options to consumers,  
both of which are carried at Target."  The statement  

 

 
 

 
 

 
 

 
 

 
 
 
 
 
 

went on to say that, "all Silk and Horizon organic  
and natural products are clearly labeled as such."  
 

A Target rep said, "It is not appropriate for us to  
further comment at this time, but we are trying to  
investigate into this matter right now."
 
Cornucopia Institute has gone on the offensive  
against retailers, alleging inaccurate organic  
labeling, several times in the past few years. In  
2006, the group said Walmart's in-store signage  
incorrectly referred to its products as organic. In the  
end, the retailer signed consent agreements with the  
USDA and the state of Wisconsin committing to  
change this practice. 
 
Target was also recently criticized over the  
advertising of its private label Archer Farms line,  
which the interest group claimed blurred the line  
between natural and organic. 
 
Kastel said marketing departments don't put enough  
focus on whether the products they are promoting  
are in fact natural or organic. "It shouldn't take an  
independent watchdog to run their business to make  
sure that they're conforming to the letter and the  
spirit of the organic law," he said. "In the long run  
they need to hire competent, experienced people  
with both retailing and organic certification  
backgrounds. We've got to follow the rules."

See also:
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Sticky Note
False promotions of this nature go against the code of ethics. It's a blatant lie about the nature and quality of the product in an attempt to retain and attract target customers.
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Sticky Note
Dean Foods is taking advantage of consumer and social trends to buy and consume healthier foods such as Natural or Organic. Organic foods are traditionally more expensive, and are part of a growing market. 
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Sticky Note
Dean Foods walks a dangerous line with consumer brand loyalty. Consumers who spend the extra money to purchase organic goods have specific ideals, of which being lied to or tricked by a company is not one of. It could hurt the brand perception. 
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Sticky Note
Marketing professionals need to be aware of the negative effects of misrepresenting products in this way. The organic market is growing and many of the customers are wary of big agra to begin with. (VALS) Establishing trust in a brand is essential. 


Tiffany Johnson

Nichole Klonowski



Analysis of Ad Week article titled,” Target Accused of False Advertising”

Important Details

1. This article warns consumers to be aware of false promotions being made, advertising regular food with an organic label.

2. This article explains how Target and Wal-mart may or may not be aware of the significance of this issue, and may be engaging in this practice due to high demand and higher prices consumers are willing to pay for organic and natural foods. 

3. Falsely marketing products with ambiguous labels promoting the natural or organic products can be misleading and can destroy brand loyalty because many consumers expect these products to be organic because they have paid more.

4. Consumer’s purchases are often influenced by views, opinions, or behaviors of others.  Target and Wal-mart were made aware of this and had to change their labels to make sure they were correct and Wal-Mart signed a consent agreement with the USDA. Target may be investigated due to this recent label scandal. 

5. Marketing professionals need to be aware of the negative effects of misrepresenting products in this way. The organic market is growing and many of the customers are wary of big-agra to begin with. (VALS) Establishing trust in a brand is essential.

6. Dean Foods is taking advantage of consumer and social trends to buy and consume healthier foods such as Natural or Organic. Organic foods are traditionally more expensive, and are part of a growing market.

7. False promotions of this nature go against the code of ethics. It's a blatant lie about the nature and quality of the product in an attempt to retain and attract target customers.



Two aspects of personal influence are important with marketing was by word-of-mouth and opinion leaders. In the article, White Wave is dedicated to providing the variety and options for consumers to remain loyalty to their brand.
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